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Learning Objetives
 Understanding the importance of social media in today's digital age, and how it can benefit 

businesses of all sizes.

 Identifying the different social media platforms available, their unique features, and how 
they can be leveraged to promote a business.

 Developing a social media strategy that aligns with a business's goals and objectives.

 Creating engaging and relevant content for social media platforms

 Measuring the success of social media efforts through analytics and other tools
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• Analytics and Measurement 



Before we start…
1.Do you actively use social media platforms? If so, which 

ones and how frequently?
2.Do you actively engage with brands or businesses on social 

media?
3.Can you identify any ways in which social media has 

influenced your perceptions, behaviors, or attitudes 
towards a given brand?

? ? ?



Let’s start!



Why social media?
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First of all…

Social media refers to online platforms and 

technologies that enable users to create, share, 

and interact with content, information, and 

ideas. It allows individuals and businesses to 

connect and engage with a broader audience, 

regardless of geographical boundaries. 



Benefits of social media 

for entrepreneurs:

• Low-cost marketing and advertising.

• Increased visibility and reach.



Benefits of social media 

for entrepreneurs:

• Improved customer engagement and feedback.

• Access to a global customer base.



In conclusion…
Harnessing the power of social media is not only advantageous 

but essential for migrant entrepreneurs. Social media offers a 

unique set of tools and opportunities that enable these 

entrepreneurs to overcome barriers, expand their reach, and 

thrive in the digital era.



Choosing the right 
social media platforms
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Starting point
• Each social media platform has its unique features and user 

demographics.

• Consider your target audience and business goals to 
determine the most suitable platforms.



Target audience 
• Analyze demographics

• Which social media platforms are popular among your target audience?

• Identify your primary business goals

• Determine which media platform align best with your goals

Business goals 



Evaluate platform features
• Examine the unique features and functionalities offered by each platform.

• For instance, if your business relies heavily on visual content, platforms like 

Instagram or YouTube may be a better fit.

               Focus on a few platforms:

It's not necessary to have a presence on every social media platform.

TIP!



Popular social media platforms for businesses
Social Media 

Platform Features

Facebook

- Large user base with diverse demographic
- Robust advertising options
- Pages for businesses and organizations
- Groups for community engagement
- Live video streaming
- Detailed analytics

Instagram

- Visual-centric platform for sharing photos and videos
- High engagement and visual storytelling
- Instagram Stories and Reels for creative content
- Instagram Shopping for e-commerce
- Influencer collaborations
- Hashtags and Explore page for discoverability



Social Media 

Platform Features

Twitter

- Real-time microblogging platform
- Immediate updates and news sharing
- Hashtags and trending topics
- Direct messaging for customer support
- Engaging with industry influencers and thought leaders
- Twitter Ads for targeted advertising

LinkedIn

- Professional networking platform
- Business-focused content sharing
- Company pages and profiles for brand presence
- Job postings and recruitment features
- B2B networking opportunities
- LinkedIn Ads for targeted advertising



Social Media 

Platform Features

YouTube

- Video-sharing platform
- High reach and engagement with video content
- YouTube channels for businesses
- Video ads and monetization options
- Tutorials, product demos, and educational content
- YouTube analytics for performance tracking

Pinterest

- Visual discovery and inspiration platform
- Pins for saving and organizing content
- Boards for thematic collections
- Visual search functionality
- Business accounts with rich pins and buyable pins
- Pinterest Ads for visual advertising



Creating a social media
strategy
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Define your goals and objectives first

• Increase brand awareness

• Drive website traffic

• Generate leads or sales

EXAMPLES



Identify your target audience and tailor 
your content accordingly

• Audience demographics, interests, and online behaviors.

• Create the content according to that pieces of 

information



Develop a content strategy
• Consistent posting schedule

• You can use charts to create your own posting plan on each social media:

Day of the 
Week Platform 1 Platform 2 Platform 3

Monday Content A Content B Content C

Tuesday Content D Content E Content F

Wednesday Content G Content H Content I

Thursday Content J Content K Content L

Friday Content M Content N Content O



• Engaging and relevant content

• Mix of promotional and informative posts



Content creation 
tips
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Visual content
• Use high-quality images and videos.

• Incorporate branding elements into your visuals.

Types of visual content you can publish:

Images-Videos-Graphs-GIFs-Memes-Screenshots-Infographics



Storytelling
• Use storytelling techniques to create compelling narratives.

• Share authentic stories that highlight your brand's values, mission, 

and impact.

Write short copys. Less is more!
TIP!



UGC
• Encourage user-generated content and engage with your 

audience.

• Share and repost those content created by users to show 
appreciation and strengthen the bond with your community.



Hashtags
• Leverage hashtags to increase discoverability.

• Create branded hashtags to encourage user participation and track 

the conversation around your brand.

        Write them in lower case
#entrepreneurship #entrepreneurialmind #newproject 
TIP!



Analytics and
Measurement
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Utilize Analytics Tools
Track your social media performance using analytics tools 
provided by the platforms.

• Insights 
• Content performance
• Engagement



Monitor key metrics

• Follower growth

• Reach and impressions

• Engagement rate

• Click-through rates



Insights
Use the insights to optimize your social media strategy.

• Identify High-Performing Content

• Replicate Success

• Experiment and Iterate

• Optimize Posting Times



Other tools for analytics

• Google Analytics

• Hootsuite

• Sprout Social

• Buffer



Other tools for analytics

• Google Analytics

• Hootsuite

• Sprout Social

• Buffer
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